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ABSTRACT 

This study aimed to identify the factors affecting on decision to purchase medications without a prescription. 

And To achieve this purpose was designed and developed a questionnaire consisted of (25) question, were then test the 

sincerity and reliability of the study tool, the questionnaire was distributed on a sample of (400) person, and was 

retrieved (325) valid questionnaires for the statistical analysis. The study results showed the existence of a positive impact 

for each of the (doctor, family members & friends, and the personal experience) on decision to purchase medications 

without a prescription, while the results showed the existence of a negative impact for each of the (pharmacist, and 

information) on decision to purchase medications without a prescription. 

In light of the results the study recommended of the importance of focusing on doctors to reduce their prices 

and organizing the time and not leave patients are waiting a long time, plunging them to purchase medications without a 

prescription, as well as should to develop awareness campaigns to the (family members and friends) about not encourage 

others to purchase medications without a prescription. 
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INTRODUCTION 

 It is important of study the factors that drive people to purchase medications without a prescription, in 

order to determine and put appropriate treatments, because the rush from patients to purchase medications without 

a prescription, and without the supervision of the doctor may have a negative impact on the health of patients more 

than the benefit. The dispensing without consulting the doctor has become a common phenomenon among the 

people despite the risks that may be exposed the individual in the short or long term, since individuals accustomed 

to purchase medications without a prescription, or should be purely the existence of a prescription, where the 

medicine are generally classified into medicine should be sold by a prescription, such as antibiotics, medications 

acted by the pharmacist, such as painkillers head pain, cough syrup, legally allowed regardless of the 

pharmaceutical products the OTC to treat self without a prescription, but you should pay attention to instructions 

and warnings, and the patient's age and weight, and the presence of friendly chronic diseases or any other disease 

in order to determine the dose and appropriate medication, The role of the pharmacist in giving advice concerning 

OTC medicines and self-medication has increased during last decades. If surveys carried out 10-15 years ago 

reported negative attitudes of patients about the pharmacist being a therapeutic consultant or suggesting OTC 

medicines proposed by physician.( Peeter et al 2012) 
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That individuals may resort to purchase medications from the pharmacy in a manner permitted by law without a 

prescription, and the medicines that are not allowed to purchase them without a prescription as a result of the influence of 

many factors, such as high medical examination rate, the information possessed as a result of past visits to the doctor and 

treatment began to work on repetition without taking the problems into consideration which might arise because of it, or it 

may be one of the family members and friends using the medicine, which already depends on the experience of the friends 

in purchase of medicines, and the trust of the patients in the pharmacist plays an important role in purchase medicines from 

him without reference to specialist doctor. Many of the individuals who buy medicines from the pharmacy once without 

going to the doctor, because the purchase of medicine from the pharmacy brought them healing, or they kept medication 

and repeat the purchase of medicine if had same symptoms because the doctor will describe for them the same treat. 

Abdul Rauof & et al (2012), some of patients justify the purchase of medicines from the pharmacy without a 

prescription, because they it easier from going to the doctor or hospital and wait and make the effort, time and avoid 

congestion, clinics and hospitals, and that they have the ability to diagnose the diseases. Despite the stresses from the 

Ministry of Health and health authorities in the state about the issue of dispensing without a prescription, but pharmacists 

confirmed that more one-third of the daily sales are disposal of medications without a prescription. The Ministry of Health 

has renewed its warning against resorting to self-diagnosis and not disbursement of medications without consulting a 

physician, especially in the chronic diseases or minor ailments, stressing that the lack of reference to the doctor in question 

may lead to dangerous health complications affecting on the health status of the patient. Taking prescription medications 

not prescribed by a doctor or in a way that hasn't been recommended by a doctor has become a common phenomenon 

among individuals in spite of the risks that medicine could cause an negative effect unwanted or unexpected that could be 

appear in the short or long term, Since individuals are habitual, to buying medication that was allowed or not to buy 

without a prescription, where the medicines are classified in general to medicines which must be sold by prescription, such 

as Antibiotics, Analgesics, Antidepressants, which legally allowed, regardless of pharmaceutical products (OTC) are the 

medicines sold directly to a consumer without a prescription, from a healthcare professional, as compared to prescription 

medications, but must pay attention to instructions and warnings and the patient's age and weight, and the existence of the 

chronic diseases or any other disease in order to determine the appropriate dose of drug. Some toothpaste, mouthwashes, 

some types of eye drops, wart removers, creams, first aid and ointments which contains antibiotics and even the shampoos 

of dandruff are considered from (OTC) medications by the federal Food and Drug Administration (FDA). 

That patients may purchase medications from the pharmacy allowed legally without a prescription and 

medications that are not permitted purchased without a prescription as a result of effect many factors, such as higher fees 

for doctor visits, the information about disease as a result for the previous visits to the doctor and took treatment works to 

be replicated without care about problems that may arise because of it, or it may be depends on the family and friend's 

experience which previously used the medicine, the patient's trust in the pharmacist plays an important role in buying the 

medicine from him without reference to a specialist doctor.  

The phenomenon of increasing number of the buyers from medicines without reference to a specialist doctor, and 

the indirect pharmacies have become an alarming, because these medications may leads to a negative effects on the buyer's 

health in the short or long term, and the personal of buyer depend upon the information and the consult a pharmacist are 

not enough to determine the nature of the treatment, so this study focuses on knowledge the factors that affect on decision 

to purchase medications without a prescription by a specialist doctor. 
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(Hunt, Kreiner, & Brody, 2012) indicate that the older adults, like other age groups, use OTC medications to 

manage common self-diagnosable symptoms, such as pain, diarrhea, coughs, or fever. The common use of these 

medications suggests that OTC medications are an important component of self-care. Indeed, qualitative studies suggest 

that patients may selectively adhere to medication regimens (and even alter regimens according to perceived symptoms) as 

a way of exerting control over chronic conditions 

THE STUDY QUESTIONS 

 Is there exist impact for the medical examination price on the individuals decision to purchase medications 

without a prescription. 

 Is there exist impact for trust in pharmacist on the individuals decision to purchase medications without a 

prescription. 

 Is there exist impact for the family members and friends on the individuals decision to purchase medications 

without a prescription. 

 Is there exist impact for the information on the individuals decision to purchase medications without a 

prescription. 

 Is there exist impact for the past experiences on the individuals decision to purchase medications without a 

prescription. 

THE STUDY OBJECTIVES 

 Identify the factors that affects on the decision to buy drugs without a prescription. 

 Identify the impact of medical examination price on the individuals decision to purchase medications without a 

prescription. 

 Identify the impact of the trust in pharmacist on the individuals decision to purchase medications without a 

prescription. 

 Identify the impact of family members and friends on decision to purchase medications without a prescription. 

 Identify the impact of the information on decision to purchase medications without prescription. 

 Identify the impact of the past experiences on decision to purchase medications without a prescription. 

THE STUDY HYPOTHESES 

H1: There is no statistically significant impact at the significant level (α = 0.05), for the medical examination price 

on the individuals decision to purchase medications without a prescription. 

H2: There is no statistically significant impact at the significant level (α = 0.05), for trust in pharmacist on the 

individuals decision to purchase medications without a prescription. 

H3: There is no statistically significant impact at the significant level (α = 0.05), for the family members and 

friends on the individuals decision to purchase medications without a prescription. 

http://gerontologist.oxfordjournals.org/content/54/6/909.full#ref-19


22                                                                                                                                                              Rudaina Othman Yousif 

 
Impact Factor (JCC): 5.7836                                                                                                                                           NAAS Rating: 3.13 

H4: There is no statistically significant impact at the significant level (α = 0.05), for the information on the 

individuals decision to purchase medications without a prescription. 

H5: There is no statistically significant impact at the significant level (α = 0.05), for the past experiences on the 

individuals decision to purchase medications without a prescription. 

THE STUDY MODEL 

In light of the study objectives was to propose the following study model, for the purpose of analyzing the factors 

affecting on decision making to purchase medications without a prescription. As shown in the following figure 1: 

 

Figure 1: Study Model 

LITERATURE REVIEW 

Babu(2008) study focused on factors contributing to the purchase of Over the Counter The drugs which can be 

collected without the prescription are termed as the Over the Counter (OTC) drugs. The drugs which can be collected 

without the prescription are. (OTC) drugs in Bangladesh 

In Bangladesh the tendency of the mass people to buy medicines without proper prescription is increasing day by 

day. The drugs which can be collected without the prescription are termed as the Over the Counter (OTC) drugs. This study 

is endeavored to identify the factors that influence the purchase of any OTC drugs. The primary factors identified are the 

past experience with the drugs, corporate image of the pharmaceutical company, brand identity of the drug, insignificant 

side effect, and prior assumption about the drug to be used for the ailment. Undoubtedly this is not a healthy practice to 

adopt. This type of tendency can bring hazardous outcome even in short run and long run for the individual consumer. 

Govt. has drawn a demarcation line between the prescribed and prescribed drugs but the line has almost got blurred. 

Awareness is required to reduce the tenacity of transacting such type of products 

Buy the brand of medication that you advise me by my family members without consulting your doctor  

Leva Salmane-Kuļikovska(2014) study shows that the individuals who have healthier lifestyles use OTC 

medicines more, OTC medicines gradually step out of the “experts’ area” and become self-medication products. Using 

OTC medicines, individuals do not often consult medical experts, but other information sources. OTC medicines are more 

used by individuals who are interested in a variety of theories and news and have extensive knowledge regarding various 

issues.  
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OTC medicines are more used by individuals, who possess conservative beliefs and loyalty to certain brands. 

Such people are being described by the literature sources as heavy users of different medicines, referring particularly to the 

category of OTC medicines. 

The results also reveal psychographic characteristics of people using less OTC medicines –people with highly 

practical and technical orientation, and also those who see themselves as modern and fashionable. The scientific sources 

suggest that these two types of individuals are sceptical towards advertising and always carefully assess the expected 

benefits. 

By Ya-Ning (Helen) Lo(2006) study focused on Consumers Expectations of over-the-counter 

(otc)medicines:location of sale. Even though most Canadians believe that OTC medicines are safe and effective, they can 

pose some risk through side effects and interactions if people do not take them with due care. With notable exceptions, 

people in Canada can purchase OTC medicines from pharmacies or non-pharmacy outlets such as convenience stores. 

Public expectations of OTC medicines in relation to location of sale were investigated in this study. It was hypothesized 

that the product buying public would perceive medicines differently based on where they are sold. Adult Saskatoon 

residents over 18 years old (n = 2547) were randomly selected from a telephone registry. Subjects were asked to indicate 

what attributes (effectiveness, safety, potency, side effect propensity, price, etc.) they would expect from OTC medicines 

depending on where they were purchased – pharmacies versus convenience stores. 

The results from the present study showed that the two factors – the frequency of 

OTC purchase in convenience stores and the frequency of actual OTC use – did not influence consumer 

expectations It appeared that these people believed that OTC products were supposed to be effective and safe, as well as 

have few side effects. It may be plausible that purchasers have different dynamics to consider during the purchase process 

than what is considered Impression of the care needed for general OTC product use was considered to be 

An important factor When impressions of pharmacists (positive feelings versus negative feelings )  

Was analyzed, there was only one respondent in a group possessing negative feeling scompared to 824 

respondents in the positive feelings group. Making comparisons was,,therefore, not possible, but this result suggests that 

people felt satisfied with the qualities exhibited by pharmacists and their role in OTC medicines. 

John A. Rizzo & Richard Zeckhauser(2009) study focused on Generic script share and the price of brand-name 

drugs the role of consumer choice, the principal finding of this study is that a higher generic script share lowers average 

brand-name prices to consumers, presumably because consumers are more likely to substitute generics when brand-name 

drugs would cost them more. This effect is substantial: a 10% increase in the consumer’s generic script share is associated 

with a 15.6% decline in the average price paid for brand-name drugs by consumers. This implies that the potential cost 

savings to consumers from generic substitution are far greater than prior work suggests. In contrast, the percentage 

reduction in average brand costs to health plans is far smaller, and statistically insignificant 

The study of the National Survey of Consumers and Health Professionals 

Prepared for: National Council on Patient Information and Education( 2002) focused to the attitudes and Beliefs 

About the Use of Over-the-Counter Medicines A Dose of Reality.  
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The highlights findings of this study The majority of Americans take non prescription medicines routinely for a 

variety of common ailments and the Despite widespread use of nonprescription medicines, many consumers need more 

information about when and how to take these products, and the confirmed by the consumer poll, which found that only 34 

percent of the public could identify the active ingredient in their brand of pain reliever 

JONATHAN MA (2006 ) Lowering prescription drug in the United States : are reimportation and internet 

pharmacies the answer. 

This study indicate they benefited and advantages of internet pharmacies, Identified ( Convenience and Time, 

Privacy, Lower Prices,Miscellaneous Benefits ) While Internet pharmacies provide a number of benefits, there is also 

ample opportunity for harm to be done to unsuspecting consumers.144 It is also not always an easy task to distinguish 

between a legitimate Internet pharmacy website and one that seeks to deceive consumers by selling adulterated or 

inappropriately prescribed drugs.145 With current technology it can also be quite easy for a company to shirk 

responsibility and avoid, risk exposure for operating an Internet pharmacy simply by covering up the source of supplied 

medication and the responsible party. The result of this study indicated that the Internet pharmacies are simply not a safe 

solution to the problem of high prescription drug prices. 

The study of Erol Kohli, MD, MPH and Allison Buller, MS( 2013) Factors Inf luencing Consumer Purchasing 

Patterns of Generic Versus Brand Name. Brand name drugs lead the OTC market in sales; however in this study appear, 

more than half (51%) of our survey respondents. Approximately 80% of survey respondentssaid that they have considered 

the differences between genericand brand name versions of the same drug and close to 90% believed the two versions to be 

equally safe and effective.Lower cost and number of doses in the package were important factors that respondents rated as 

having substantial influence on their purchase of generic OTCs. Factors influencing their decision to purchase brand name 

drugs included advertisements duration of the OTC effectiveness, severity of sickness 

 Peeter Villako, Daisy Volmer and Ain Raal(2012, the aims of the current survey were to evaluate factors 

influencing purchase of prescription and over the counter medicines of pharmacy customers in Tallinn, Estonia and to 

identify the role of community pharmacists in counselling of prescription and OTC medicines. Structured questionnaire 

was used to interview pharmacy customers n = 1820) in six community pharmacies of Tallinn, the capital city of Estonia. 

The survey instrument consisted of 15 multiple-choice items. According to the survey results, prescription and OTC 

medicines were bought from community pharmacies almost equally. The most popular OTC medicines were analgesics 

(38%) school education bought more prescription medicines (p < 0.01). Survey participants with higher income were 

purchasing more OTC medicines and food supplements (p < 0.01). Before purchase of medicines recommendations were 

received mainly from physicians about prescription and from pharmacists about OTC medicines However, the counselling 

provided by community pharmacists in selecting of both types of medicines was highly appreciated. Pharmacists as source 

for drug information were less trusted among the survey participants  <25 and 26ñ40 years (p < 0.01). Fast service and 

confidential counselling about medicines was less important for the respondents with elementary school education (p < 

0.01).) 

Serra-Sastre, V. & McGuire, A. (2013). Information and diffusion of new prescription drugs. Applied Economics, 

this paper examines the role of different product information flows on the diffusion of new pharmaceuticals. 
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The results obtained suggests that prices are not an important driving force in the diffusion of statins within the 

UK,the results suggest that self-experience through prescribing plays an important role, and this result consistent with the 

characterization of drugs as experience goods and with physicians acquiring knowledge about the product safety and 

efficacy through drug prescription. Cumulative clinical evidence is also found to play a significant and independent role in 

aiding stations diffuse across the health sector. 

The study of Khatib ( 2012)aimed at revealing the Impact of Direct-to-customer Advertising on customer decision 

making in Hashemite Kingdom of Jordan market. In order to achieve the objectives of the study, the researcher designed a 

questionnaire consisting of (32) paragraphs to gather the primary information from study sample. The Statistical Package 

for Social Sciences (SPSS) program was used to analyze and examine the hypothesis. The study sample consists of (484) 

individuals from the customers. There is significant statistical impact of Healthcare awareness on customer Decision 

making.and there is significant statistical impact of perceived severity and perceived benefits and perceived side-effect on 

customer Decision making. There is no significant statistical impact of Drug-Drug interaction and source of Healthcare 

information and economic factor on customer decision making 

METHODOLOGY  

Data Source  

The data source of this study is mainly based on two types of sources: 

 The secondary sources data and information that obtained from reviewing the literature. 

 The Primary sources: is obtained this kind of data through the design and development of an initial questionnaire 

to be distributed to (18) individuals, to determine the factors that affect on the individuals decision to purchase 

medications without a prescription. 

In light of the results of the scoping study and the literature review, it has been formulation the final questionnaire 

and evaluated by a number of experts and specialists in the field of marketing and e-marketing, especially electronic 

enhancement. It includes the final form of the questifonnaire (25) questions. 

The Scale of Tool 

For purpose of answering the questions of the study was the use of (Likert scale) as a measure of the current 

study. So was formulation of the scale as follows: Strongly agree (5), agree (4), neutral (3), disagree (2), strongly disagree 

(1).  

RESULTS 

Test of Reliability 

 A reliability coefficient of (Cronboach's Alpha) 70% or higher is considered "acceptable in most social research.  

The result of this test in the current study is 7633% as table 1 

Table 1: Reliability Coefficient 

No. of Cases coefficient of (Cronboach's Alpha No. Itame 

325 .7633 25 
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Figure 2: Showed that the Variables of the Study Data are Subject to Normal Distribution 

The General Results 

Table 2: Descriptive Statistics and One-Sample T-Test to Measure the Impact of  

                       Doctors on the Individuals Decision to Buy Medicines without a Prescription 

The First Dimension : The Impact of Medical Examination 

Price on the Individuals Decision to Purchase Medications 

without a Prescription 

Mean Std. Dev T Value Sig 

1- The medical examination prices are high 3.9415 1.05977 16.017 0.000 

2- The doctor describe a lot of medicines and their prices are high. 4.0646 .98389 19.507 0.000 

3- Lots of doctors describe the medicines based on their dealings 

with the delegate of sale of medicines and pharmaceutical 

companies  

2.3815 1.11207 -10.026 0.000 

4- The doctors do not follow up the development in medicines, but 

for each doctor a group of medicines dealing with her and 

describes it to patients 

3.7446 1.20160 11.172 . 0.000 

5- Going to the doctor and waiting take a long time thereby Leads 

me to purchase a medicine without a prescription 
4.0062 1.12215 16.164 0.000 

H1 ;  3.6277 .63018 17.956 0.000 

 

The results in the above tables 2 of the analysis of impact of the independent variables on the dependent variable, 

shows that all the means of the independent variables is more than the midpoint (3), the value of (T) which is over than the 

Tabulated value (1.96) and the statistical value (Sig.) is less than of the significant level (α = 0.05). 

Table 3: Descriptive Statistics and One-Sample T-Test of the Impact of the Pharmacist on the  

Individuals Decision to Buy Medicines without a Prescription 

The First Dimension : The Impact of Pharmacist on the 

Individuals Decision to Purchase Medications without a 

Prescription 

Mean Std. Dev T Value Sig 

6- The pharmacist has an experience with medicines more than the 

doctor 
3.9292 1.21128 13.830 0.000 

7- The pharmacist asks for diseases suffered by the patient before 

dispensing of medicines 
2.4985 1.68623 -5.362 0.000 

8- Trust in pharmaceutical described by the pharmacist.  4.0615 1.22067 15.678 0.000 

9- The medicines which he described for me the pharmacist an 

effective 
4.1292 .98534 20.660 . 0.000 

10- The pharmacist reading the medical leaflet of the medicines 

before being discharged. 
2.6492 1.32172 -4.784 0.000 
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Table 3: Contd., 

11- The pharmacist more knowledgeable about medications because 

he keep pace with development in this field 
4.1138 .88329 22.733 0.000 

H2 ;  3.5636 .63618 15.971 0.000 

 

The results in the above tables 3 of the analysis of impact of the independent variables on the dependent variable, 

shows that all the means of the independent variables is more than the midpoint (3), except the question (7,10) depend 

upon the mean and the value of (T) which is less than the Tabulated value (1.96), the statistical value (Sig.) is greater than 

of the significant level (α = 0.05).  

Table 4: Descriptive Statistics and One-Sample T-Test of the Impact of the Family Members and  

Friends on the Individuals Decision to Buy Medicines without a Prescription 

The Third Dimension : the Impact of Family 

Members and Friends on Decision to 

Purchase Medications without a Prescription 

Mean Std. Dev T Value Sig 

12- Trust by the experiences of the family 

members with medications. 
3.8892 .93626 17.122 .000 

13- Bought the trademark of the medication 

which advise me, my family members without 

consulting the doctor 

3.6862 1.17850 10.496 .000 

14- Trust by the experiences of my friends with 

medications  
3.7138 1.10329 11.664 .000 

15- Bought the medicines which advised me, my 

friends without consulting the doctor 
3.9785 .99202 17.781 .000 

H3 3.8169 .72352 20.355 .000 

 

The results in the above tables 4 of the analysis of impact of the independent variables on the dependent variable, 

shows that all the means of the independent variables is more than the midpoint (3), and the value of (T) which is over than 

the Tabulated value (1.96) and the statistical value (Sig.) is over than of the significant level (α = 0.05).  

Table 5: Descriptive Statistics and One-Sample T-Test of the Impact of Information on the  

Individuals Decision to Buy Medicines without a Prescription 

The Fourth Dimension: The Impact of the information 

on Decision to Purchase Medications without 

Prescription 

Mean 
Std. 

Deviation 
T Value Sig 

16- Bought the medicines without a prescription based on 

the information which published in the media 
2.7908 1.23700 -3.049 .002 

17- Relied on the promotional activities carried out by the 

manufacturers and marketed for medicines, to buy the 

medicines without referring to a prescription 

2.8431 1.34829 -2.098 .037 

18- The information obtained from the family members and 

friends encourage me on buying the medicines without a 

prescription  

3.1938 1.56030 2.240 .026 

H04 2.9426 .72017 -1.438 .151 

 

The results in the above tables 5 of the analysis of impact of the independent variables on the dependent variable, 

shows that the means of Question (16-17) is less than the midpoint (3), except the question (18) the mean over (3)and the 

value of (T) which is less than the Tabulated value (1.96) and the statistical value (Sig.) is greater than of the significant 

level (α = 0.05).  
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Table 6: Descriptive Statistics and One-Sample T-Test of the Impact of Personal Experience on the  

Individuals' Decision to Buy Medicines without a Prescription 

The Five Dimension: The Impact of the Past 

Experiences on Decision to Purchase Medications 

without a Prescription. 

Mean 
Std. 

Deviation 
T Value Sig 

19- I repeat buying the medicine, which he described to 

me the pharmacist and gave good results 
4.1477 1.00448 20.598 .000 

20- I repeat buying the medicine, which he described to 

me the family members and friends and gave good results 
3.5538 1.21501 8.218 .000 

H5 3.8508 .78962 19.424 .000 

 

The results in the above tables 6 of the analysis of impact of the independent variables on the dependent variable, 

shows that all the means of the independent variables is more than the midpoint (3), the value of (T) which is over than the 

Tabulated value (1.96) and the statistical value (Sig.) is less than of the significant level (α = 0.05).  

Table 7: Descriptive Statistics and One-Sample T-Test of the Dependent 

Variable: Decision to Buy Drugs without a Prescription 

The Dependent Variable: Mean Std. Dev T Value Sig 

21- Find that rising the medical examination prices drives you to 

buy the medicines without a prescription. 
3.6769 1.29467 9.426 .000 

22- Find that the doctor describes a lot of medications that pushes 

you to purchase from the pharmacy without a prescription 
3.9138 1.01773 16.188 .000 

23- Find that for the family members and friends an effective role in 

encourage you on taking the decision to purchase medications 

without a prescription 

3.8246 1.03787 14.324 .000 

24- Find that for the information you get through the media, role of 

the encourages you to purchase medications without a prescription 
2.8554 1.40348 -1.858 .000 

25- That for the previous experience of you with medications an 

effective role, pushes you to purchase medications without a 

prescription 

3.7385 1.18994 11.188 .000 

H6: 3.4252 .88957 8.618 .000 

 

The results in the above tables 7 of the analysis of impact of the independent variables on the dependent variable, 

shows that all the means of the independent variables is more than the midpoint (3), except the question (24) depend upon 

the mean and the value of (T) which is less than the Tabulated value (1.96) and the statistical value (Sig.) is less than of the 

significant level (α = 0.05).  

Table 8: Correlations Coefficients Matrix 

Hypothesis H1 H2 H3 H4 H5 H6 

H1 1 .348(**) .301 (**) -.266 (**) . 428(**) .473(**) 

H2 .348 (**) 1 .411 (**) -.007 .372(**) .183 (**) 

H3 .301 (**) .411(**) 1 -.160. (**) .193(**) .017 (**) 

H4 -.266 (**) .-.007 (**) -.160 (**) 1 -.107(**) -.285 (**) 

H5 . 428(**) .372(**) 193(**) -.107 1 .512 (**) 

H6 .473 (**) .183 (**) .071 (**) -.285 (**) .512 (**) 1 

 

In order to test the relationship between the variables of study model, the correlation coefficient (person) refers to 

the existence of a positive relationship between the variables of study model, with the exception (H4)the impact of the 

information on the individuals decision to purchase medications without a prescription). 

- multiple linear regression Analysis 
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Dependent Variable: H6 

The results contained in Table 9 related to the analysis of multiple linear regression refers to the calculated value 

(F) of (39.628) is greater than the Tabulated value of (2.21) and the statistical significance (Sig.) was (0.000) which is less 

than the significance level (α = 0.05). These results refers to the existence effect for the independent variables on the 

decision to purchase medications in general. And all the calculated values (T) divergent for the variables of study, where 

for each of the (doctor, family members, friends, and the personal experience) a positive impact on the decision to purchase 

medications without a prescription, and that each of the (pharmacist, and information) was their impact negatively on the 

purchase medications without a prescription, this means that the two factors do not affect on decision to purchase 

DISCUSSIONS AND CONCLUSIONS 

The results of using (T) test, which is used to measure the differences between two groups of variables, the first 

group is (independent variables) and the second group is (dependent variable), that the value of statistical significance 

(Sig.) for all the independent variables equals to (0.000) which is less than the level of significance (α = 0.05), and this 

means that no existence the differences between the means of the independent variable and dependent variables. 

In light of the values calculated (T) for all the independent variables which were greater than the Tabulated value 

of (1.96), so we reject the null hypothesis (H0) and accept the alternative hypothesis (H1), which indicate that there exist 

impact of the independent variables on the decision to purchase medications without a prescription. 

In light of the previous findings, show that the results of this study agrees with the study results of (Babu), which 

indicated that there exist impact for the trademark and the family members to purchase medications without a prescription, 

where the results showed that the paragraph which states: (bought the trademark for the medicine that advising to me from 

my family members without consult a doctor) have a arithmetic mean (3.686), and that the value of (T) test was (10.496), 

and the statistical significant (Sig.) was (0.000) which is less than the level of significance (α = 0.05), as well as for the 

impact of the family members and friends find that the arithmetic mean is (3.817), and that the value of (T) test is (20.355), 

and the statistical significance (Sig.) is (0.000) which is less than the level of significance (α = 0.05), as well as the 

personal experience find that the arithmetic mean is more than mean of the measurement unit (3), and that the value of (T) 

test is more than the tabulated value of (1.96). 

Also, the results of this study have agreed with the study results of (Leva), which indicated that there is no exist 

impact for the information published by the media on the decision to purchase medications, where the results of this study 

showed that the arithmetic mean of impact the information on the decision to purchase medications without a prescription 

equals to (2.943) is less than mean of the measurement unit (3), and that the value of (T) test was (-1.438). While the 

results of this study disagreed about the study results of (Erol Kohli), which showed a significant impact of information on 

the decision to purchase medications without a prescription, also the study results of (Peeter Villako) shown that the 

pharmacist and the information provided to the individuals effect on the decision to purchase medications without a 

prescription, and this agrees with the results of our study, which indicated that there is a negative impact of the pharmacist 

on the purchase decision. 

The results listed in the table 9 related to use the multiple linear regression showed that the calculated value of (F) 

was (39.628), ) which is more than the tabulated value of (2.21). And that the value of the correlation coefficient (R) is 

(0.619) indicate to there exist a positive relationship between the independent variables and the decision to purchase 
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medications without a prescription, and that the value of the determination coefficient is (R2) of (0.383) indicate that the 

independent variables interpret (38.3%) of the changes on the purchase decision in general. And show in this analysis that 

the two variables (pharmacist, and the information) have a negative impact on the decision to purchase medications 

without a prescription. 
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